


How to create great content to connect and
engage your members

Highlighting your achievements on social media and
tracking success

Using paid ads to elevate awareness of your events

How to create your own marketing and promotional 
     materials using Canva

Topics we will cover



Create great
content to connect 

your members



News stories

Tailor your content for the appropriate
audience

Blogs

Press releases

Eye-catching headline
Summarise what the news piece is about
Use the main body to provide more details.

Slightly more informal
Write in the first person 
Ask for a number of accounts!
Break up your content with headings

Formal announcement
Compelling headline
Why is this such great news for your club?
Keep it short for maximised effect!
Consider timing of release



News stories

Types of content

Blogs Press
releases

Entries open for our
Regional Championships
We are recruiting a new

Development Officer!
Our next Club night takes

place this week

Winter Event Series 2023/4
A day in the life as a

volunteer at BOK
Trying out a new accessible

orienteering course

New family membership
offers available

XXXX named as the new
Club Chair of WCOC.

SBOC make it on regional
news!



Set specific goals,  but keep it realistic! Think about your
resources - who is going to be responsible for deliverables? 

1.

   2.Consider how you will measure success.

   3. Set yourself achievable targets - you are not going to take
over the world overnight! 

   4. Ensure you stay relevant - do your goals align with long term
objectives and your values as a club?

   5. Give yourself a deadline - set a time in which you want to
achieve your goal(s).

Create a strategy to share your content
(or simply achieve your long terms goals!)

SMART goals



Sample plan 

Specific goal  (How we will) 
Measure

Reach X amount of followers
on our social media channel.

Schedule at least X posts 
a week

(What is)
achievable

Review after two months

(Set a) time

Track our analytics 
monthly to ensure we 

are on track.

Relevant

Increase awareness of 
our club and interest in 
prospective members.

Encourage more of our club
members to volunteer and 

and help plan events.

Highlight what skills our 
prospective volunteers will 

gain from volunteering. 

Through the numbers of 
new volunteers we 

recruit.

More volunteers, less 
pressure on the same 

people delivering events.

Ongoing review for
6 months

Increases participation 
statistics at our events.

Set up a promotional 
campaign to highlight our

weekend event series.

Review numbers of sign ups
and on the day attendees.

Create new posters/cards
 to share across 

social media and in 
local community groups.

Review after 5 months



We can help!



Highlighting your 
achievements via 
social media...and 

tracking their success!



Facebook X (Twitter) Instagram

Post short bitesize content
updates and information on
your club (word limit).

Great for tagging other
organisations and clubs.

Using relevant hashtags can
increase your audience reach.

A good social media platform
to use at events when you have
multiple updates to share
around the same topic.

Offers flexibility on the word
count of posts.

Mention and tag other
organisations and clubs.

Add in multiple links to
websites.

Create “stories” linking
content or reminders to sign
up to events.

Post upcoming events and
create groups.

If you have the budget,
consider setting up targeted
Facebook adverts.

Share quality images of your
events and club.

Tag your followers in posts and
use hashtags/mentions to
increase reach.

Add "stories" during your
events or go "live" to capture
key moments. Additionally you
can film videos and then later
create a "reel" to share on
your main Instagram page. 

Create “reels” (short videos).

https://blog.hootsuite.com/facebook-targeting/
https://blog.hootsuite.com/facebook-targeting/


Engage your audience using powerful
imagery

Imagery is extremely powerful when it comes
to promoting our sport.  

You don’t need to be a professional
photographer to take a great photo. 

Use the resources that you may have – you
will be surprised at how quickly and easy it is
to generate a small library of photos. 

Check out the profiles of our resident
photographers Rob Lines and Wendy Carlyle
for inspiration. Don’t forget to credit them!

https://www.flickr.com/photos/148096286@N05/albums
https://www.flickr.com/photos/wendles56/albums


Examples of posts



How to track success through analytics
(Facebook/Instagram)

Access via Meta Business Suite.

Modify the timeframe you want to
view insights for.

Results: view analytics on reach,
visits to your pages and likes. 

Audience: Track your current
audience and demographics.

*Benchmarking - check out other
“businesses” to watch.

Content - view what is generating
the most likes/reach and clicks.  

https://business.facebook.com/latest/insights/results?asset_id=176759385676908
https://business.facebook.com/latest/insights/results?asset_id=176759385676908


How to track success through analytics
(YouTube)

Access via YouTube
Analytics in YouTube studio.

Modify the timeframe you
want to view insights for.

 Analyse how many views
your videos get, the
impressions made and your
audience. 

Click advanced mode to
get more in depth analytics
on key demographics. 

https://studio.youtube.com/
https://studio.youtube.com/


How to track success through analytics (X)

Access via Twitter Analytics.

Displays your top tweets by
impressions and engagement with
your audience.

REMINDER!
Analytics can look daunting, but also

provide you with invaluable insight into
what content attracts the most attention
enabling you shape your future strategy. 

https://analytics.twitter.com/user/GBRorienteering/home


Using paid ads to 
elevate awareness 

of your events

https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect
https://business.facebook.com/latest/ad_center/ads_summary?asset_id=176759385676908&nav_ref=typo_redirect


Pros Cons

Is it worth it?

Increase awareness of your club

Target key demographic groups

Potential to reach more groups
of prospective participants

Target new locations to expand
reach 

It takes time and resource

Involves cost

May prompt non-favourable 
publicity 

Can be difficult to measure
success



Advertising on Instagram

Advertising on X

An introduction to Ads Manager via Meta
Business Suite (Facebook & Instagram)

Advertising via YouTube

Useful links to creating Paid Ads

How to create a Facebook Ad

https://business.instagram.com/advertising?locale=en_GB
https://business.twitter.com/en/help/account-setup/ads-account-creation.html
https://www.facebook.com/business/tools/ads-manager?content_id=TxvzLSKHeE5ABB5&refsem_smb&utm_termaud-1392154218169%3Adsa-1392951388285&gclidCj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB&gclid=Cj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB
https://www.facebook.com/business/tools/ads-manager?content_id=TxvzLSKHeE5ABB5&refsem_smb&utm_termaud-1392154218169%3Adsa-1392951388285&gclidCj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB&gclid=Cj0KCQiAwP6sBhDAARIsAPfK_wZBxrNT6_Cn0FavH6e95omIswqYA5dmNhoQv9SV2ZG9W4qSdHO5CXUaAgH2EALw_wcB
https://www.youtube.com/intl/ALL_uk/ads/how-it-works/?subid=gb-en-ha-yt-bk-c-bmm!o3~Cj0KCQiAwP6sBhDAARIsAPfK_waDssPnHVmgOgzT6Wry8LCLeM8LZRO-1eI-s-snHlvT1YBa4e8oS8IaAgGzEALw_wcB~134211696413~kwd-3314118772~1417698940~651118220296&_gl=1*1dsukoq*_up*MQ..*_ga*ODEwNjU5MjQwLjE3MDQ5NjU2ODI.*_ga_XLPF8ZSNK2*MTcwNDk2NTY4MS4xLjAuMTcwNDk2NTgwOC4wLjAuMA..&gclid=Cj0KCQiAwP6sBhDAARIsAPfK_waDssPnHVmgOgzT6Wry8LCLeM8LZRO-1eI-s-snHlvT1YBa4e8oS8IaAgGzEALw_wcB&gclsrc=aw.ds
https://www.facebook.com/business/learn/lessons/create-facebook-ads-from-facebook-page


How to create your 
own marketing and

promotional 
 materials using Canva



This presentation was
brought to you by Canva
Free to use

Use available templates or
incorporate your own
branded ones.

Great for creating a bank of
marketing and promotional
materials in one place.

Simply download your designs
as JPEGs, PDFs etc and share
on across your club’s
communications channels. 

https://www.youtube.com/shorts/v5YBFwIbbvw
https://www.youtube.com/shorts/v5YBFwIbbvw


B R I T I S H  S P R I N T  &  
T R A I L  O  
C H A M P I O N S H I P S

Example: British Sprint & Trail
O Middle Championships

Never used Canva before?
Watch our short tutorial from a previous

webinar here (from 25 min mark). A R M A G H
C I T Y

https://bof2.sharepoint.com/Development-new/_layouts/15/stream.aspx?id=%2FDevelopment%2Dnew%2FDevelopment%2FWebinars%2F2023%2FComms%20%26%20Marketing%2FCommunication%20and%20Marketing%20your%20Club%20Webinar%2D20230320%5F190219%2DMeeting%20Recording%2Emp4&ga=1&referrer=StreamWebApp%2EWeb&referrerScenario=AddressBarCopied%2Eview
https://www.canva.com/design/DAFhqiFfj4Q/K-3tPyV4JbaJ-VEMhTQlmQ/edit


Thank you for listening,
any questions?


